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IIpoexmvm e cvghunancupan om Egponeiickusi ¢pond 3a pezuonanno pasgumue (E@PP) u om nayuonannume
Gondose na cmpanume, ywacmeawu ¢ llpozpamama za compyonusecmeo Interreg V-A |, I'opyus-Bonzapus 2014-2020

Pemenue mo wi. 9 or IIMC Ne 160/01.07.2016 r. 3a
npeKpaTsiBaHe HA MPoLeaypa 3a H300p HA H3NBJIHHTEI

PEIMEHMUWE
Ne 1/05.01.2021 r.

3a NpexKparsaBaHe Ha npoueaypara 3a l/1360p Ha U3II'bJIHUTEJI

Ha ocnoBanue ui. 2, ai. 4 ot [Tocranosinenne Ne 160/01.07.2016 r. na Munucrepckus
ceer [IPEKPATABAM npoueypa 3a u300p Ha U3IBIHUTEI UpE3 yOJIMYHa [T0KaHa 3a yciryra
¢ npenmer ,,IlpoyuBaHe, aHAIM3HpPAaHEe W OPraHU3HpPaHE HA CEMHUHADH B MOJKpena Ha
Typu3Ma B TPAHCIPAHHYHHS paiioH“ 00sBeHa MO NPOeKT ,.MIHTeIUreHTH MapKeTHHIOBU
CTpaTerny 3a TYPU3bM B TPaHCTpaHUUHHUs paion‘’/ “Smart Marketing Strategies for Tourism in
the Cross-Border Area”, akporum ,,SMS-CBA”™, Jlorosop 3a cyoeunus NeB2.6¢.12/01.07.2020r.

MotuBu mo ui 9, am. 1, T. 5 — ycTaHOBEHM HapyllIEHHUs IPH OTKPUBAHETO H
IPOBEXKIAHETO HA TPOIEAypaTa, KOUTO He MOoraT jia ObJaT OTCTpaHeHH, 6e3 ToOBa Ja IPOMEHH
yCJIOBI/IﬂTa, IIpyu KOUTO € o0siBeHaA npouenypaTa. YcranoBeHa € JoI1ycHaTa TEXHHUYCCKa I'pClIKa
B JIOKYMEHTAIMsATa Ha nporeaypara B IV.2.3) Mscto 3a nojgaBane Ha odepru.

Ha ocuoBanme wi. 9, ain. 3 ot [Tocranosnenue Ne 160 Ha MHUHUCTEPCKHUS CBBET OT
01.07.2016 r. 3a HacTOAIOTO Pemienne na ce yBeJAOMSIT B 3-THEBEH CPOK BCHUKH KaHIUIATH U
['J1..VTC* npu MPPB B xauectBoTo if Ha Hanponanen oprad no IIporpama 3a TpaHCIpPaHUYHO
corpyanuectBo MHTEPPED V-A I'sprmst — buarapus 2014-2020.

TlokaHaTa ¢ U3BBPIICHHTE KOPEKIMH B IPUPYKaBALIATa sl JOKYMEHTAIUs 11a,ce 00sBH
OTHOBO 110 HaytexHus pen Ha 06.01.2021 ¢ kpaen cpox 20.01.2021 . 4

BEHE®UIMEHT: ....

www.eufunds.bg
Hacmosyusm doxymenm e cv3daden 6 pavikume na npoexn ¢ JJozosop 3a cyocudus NeB2.6¢.12/01.07 2020 ,, Mnmenuzenmuu
MAPKeMUH2061 CIMPAMe2ulL 3a Mypusvm 6 mpaxcepanuunus paiion ™/ “Smart Marketing Strategies for Tourism in the Cross-Border
Area” ¢ axponum .SMS-CBA”. [Ipoexmvm ce ¢unancupa no lpoepamama 3a mpancepanuuHo compyoHuyecmeo HHTEPPEI V-A
Topyus - Buacapus 2014-2020, cogpunancupana om Eeponeiickus cvios upes Eeponetickus hoHO 3a pe2uoHanHo pazeumue

u om nayuonarnume gondose na cmpanume yuacmeawu 6 npozpavama I'vpyus - bvazapus. Omzosoprocmma 3a coOvpiicanueno na

dokymenma ce nocu om Pezuonanna Typucmuuecka Aacoyuayus ,, Pooonu™ u npu HUKaKeu 00CMOoAMeIcmsa ne Mojice oa ce cuuma,
ue mosu OoKymenm ompassea ouyuarnomo cmanosuuje na Eeponeiickus cvioz u Ynpacissauus opean
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