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¥YBazkaema r-xo ['eopruena,

BbB Bpb3Ka ¢ M3MBAHEHHETO HA NPOEKT ,,IHTENUreHTHH MapKETHHTOBU CTPATETHH 3a
TYpU3bM B TpaHCrpaHWyHusi paiion*/ “Smart Marketing Strategies for Tourism in the Cross-
Border Area”, akponum ,,SMS-CBA”, Iloroeop 3a cybcuauss Ne B2.6¢.12/01.07.2020 r.,
M3NbAHABAH C (pUHaHCOBaTa nojkpena Ha [Iporpama 3a TpaHCTPaHUYHO CHTPYAHUYECTBO
WHTEPPET V-A I'spuus — Bbarapus 2014-2020, Gewe obsBeHa npoueaypa 3a u3bop Ha

M3MbIHUTEN Ype3 MyOauyHa nokaHa ¢ npeameT ,,[IPOYUBAHE, AHAJIM3UPAHE U OPFAHU3WPAHE
HA CEMWHAPH B [TOJIKPEIA HA TYPU3MA B TPAHCIPAHUYHHUS PAHOH*,

[Ipu o0siBsiBaHETO Ha MpoLEeAypaTa e AOMycHATa TeXHHYecka rpemka B [IyGnuunara
nokana: T. I1.2) KoauyecTtBo Haiu ofeM Ha ofeKkTa Ha NpoueAypaTa — HECHOTBETCTBUE B
obsiBeHaTa MpPOrHo3Ha cToiHOCT Mexkay ueHata cbe JJIC u uenara 6e3 IJIC, koATo He Moxe na
6bae oTcTpaHeHa, 6e3 ToBa 1a MPOMEHH O0SBEHUTE YCIOBHS, MOPaaK KOETO Ha OCHOBaHHME 4l 9,
an. 1, 7. 5ot [IMC 160/01.07.2016 r. npoueaypara me 0b/ie npeKpaTeHa H 00siBeHA HAHOBO.

B npunoxenue wusnpawam Pemenne 3a mnpekpaTsBaHe Ha npoueaypaTta M
HoxymeHTanus 3a nydJuKyBaHe oTHOBO Ha [lybnuuHara nokana.
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Hacmosuyuam ookysenm e cv3oader 8 pamkume Ha npoexm c [Joeogop 3a cvocudus NeB2.6¢.12/01.07.2020 ,, Humenuzenmmu
MapKemuH208u cmpame2uu 3a mypuzvM 8 mpavceparnuynus paiion */ “Smart Marketing Strategies for Tourism in the Cross-Border
Area” c akponum ,,SMS-CBA”. [Ipoexmuvm ce ¢hunancupa no Ipozpasama 3a mparczpanuyno compyonuvecmeo HHTEPPEL V-A
Tvpyus - beneapus 2014-2020, cvgpunancupana om Eeponeiickus cvio3 upes Eaponeiickus ¢pono 3a pecuonanto pasgumue
U oOm HaQYUOHAIHUMe ¢0H008€ Ha cmpavume yvacmeawju 8 npoecpayama r‘bpl/ll}l = E'b/lZ[lpllﬂ, OIMZOBDPHOCIIHH[I 3a CbObp.)ICallllL’I)IO Ha
o0okymerma ce Hocu om Pezuonanna Typucmuvecka Aacoyuayus ,,Pooonu™ u npu Huxakeéu o6cmosmencmea ne modice 0a ce cuumd,
ye mo3u OOKyMenm ompasasa ouyuannomo cmanosuiye Ha Eeponetickus cvio3 u Ynpaenssawyus opean
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